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For most of us, $500 is what you
pay for designer shoes – not a
jar of face cream the size of a
bottle of chicken’s essence.

Face
value
Some women don’t
mind splurging on
luxurious skincare
products

But some women have no qualms taking the plunge when it comes to buying
luxuriously priced skincare.
For Miss Sylvia Yeo, 32, quality skincare products are worth the money.
The beauty consultant is willing
to spend over $1,000 a month on her
skincare regime, which includes
cleansers, moisturisers, toners,
face cream and eye cream.
She owns a beauty salon, Sylvia Skin Atelier, along East Coast
Road, and makes a five-figure
sum every month.
Miss Yeo says: “If I can afford
it, why not?
“If you pay peanuts, you get
monkeys.”
Since 2007, she has been using brands like Revive, Dr
Brandt and La Prairie.
Before that, she used
brands like SK-II and
Shiseido, which she
considers to be “middle-range”.
Says Miss Yeo: “They
are fine, but I’m a perfectionist. I want the
best there is.
“Especially since
I’m no longer in my
20s, it’s important to go
for quality.”
“Quality” is something you can “feel”,
she adds.
“I can notice the difference in the morning.
If I use anti-ageing prod-
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$1,800 for 40g of face cream

ucts, my skin is more supple and ‘lifted’.
“If I use whitening products, my skin is brighter
and more luminous.”
Quality products are also more effective when
she travels overseas, she claims.
“They are richer, and better at moisturising
your skin in dry weather.”
Miss Yeo has used cheaper products in the
past, but claims they were not as effective. The effects also did not last as long.
“The less expensive creams use cheaper ingredients. That’s why they don’t work so well.
In those days, she used a larger dose of products to achieve the same effect.

When Kanebo’s most expensive face cream here – Impress
Granmula – was launched
in 2010, it sold out within a
week and had a waiting list.

“I could finish a tub of face
cream in 1½ months. But now,
when I use a more expensive
cream, a tub can last me twice as
long.

“When you work it out, it isn’t that much more
expensive, “ she says.
Buying the products is not the end, though. She
also sticks to her daily skincare routine, which
takes 1½ hours a day.
She says: “No matter how tired I am, I will put
on layer after layer because my skin is important.”
For her, spending to look good is also not new.
Since she entered the workforce at 22, she has
been spending $800 a month on her regime.
Then, she worked as a personal assistant, and
made only $2,000 a month.
She says: “I couldn’t afford luxury brands. I
walked by the beauty counters and dreamed of
buying those products.
“Now that I can afford it, I don’t think I can go
back to cheaper brands.
“I’m afraid that I won’t look as good.”
Apart from her skin, a significant part of her income is also spent on her hair, shoes and bags.
Says Miss Yeo: “I do save enough, but money is
supposed to be spent to reward yourself for working hard.”
Not everyone is supportive of her decision.
“Some of my friends think I’m spending too
much on my face. They say that I ‘kao lian chi fan’
(Chinese for make a living from one’s looks).
“But I think it’s important to take care of your
appearance because that’s what you present to
the world.
“Buying the right skincare products really
depends on your budget and what’s suitable
for your skin.”
There’s one person, however, who
supports her wholeheartedly – her fiancé, a businessman who wants to
be known only as Mr Tan, 33.
They are getting married next
year.
He says: “If it’s something
that makes her happy, then
nothing is too high a price. If
she’s happy, I am happy.”
Miss Yeo says: “He is also
image-conscious and we will
do facials together once or
twice a month. But of course,
I’m more vain.
“When I feel he is not putting
in enough effort to take care of
himself, I will nag.”

Miss Sylvia Yeo uses: 1. La Prairie White
Caviar Illuminating Cream, 50ml, $716, available
at Takashimaya department store, 391 Orchard Road
Singapore 238873
2. Revive, Intensité Crème Lustre Crème Visage, 60ml, $520,
available at Sccube the Apothecary, Ngee Ann City, 05-25A/0525B, 391 Orchard Road, Singapore 238873

Ms Diana Foo uses: Kanebo
Impress Granmula Cream, 40g,
$1,800, available at Takashimaya
department store, 391 Orchard
Road Singapore 238873
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Never mind that it costs $1,800 for 40g.
Ms Diana Foo, 41, who has been using
the anti-ageing and brightening cream
for the last two years, feels that the product is worth its hefty price tag.
The self-employed finance consultant
spends about $6,000 to $8,000 a year
on skincare.
She says: “I started using
more expensive products about
12 years ago, when I became
more concerned about antiageing.” She considers luxurious creams “an investment”.
After using Impress Granmula, Ms Foo has noticed visible results, from refined pores to
more moisturised skin, after a few

Pricey doesn’t mean value
for money: Skin experts
Pricey face creams may not
be worth what people pay for
them, two dermatologists tell
The New Paper on Sunday.

They may not be much more effective
than cheaper ones that cost less than $50,
they say.
Dr Joyce Lim, a dermatologist with Joyce
Lim Skin and Laser Clinic, says using an expensive face cream is like “driving a Ferrari
as opposed to a Toyota”.
She says: “Both work, but driving the Ferrari makes the customers feel good psychologically because they can afford it.”
Dr Wong Su-Ni, president of the Dermatological Society of Singapore, says that most
people do well on less expensive face creams
started early and used regularly, combined
with good lifestyle habits like using sunscreen and not smoking. She says: “It is the
quality – not the price – that matters.”
Dr Leow Yung Hian, a senior consultant
dermatologist at the National Skin Centre,
says that for most consumers, any over-thecounter face cream from a regular pharmaceutical outlet will suffice.
He says: “There is always an appropriate
face cream that fits the appropriate budget...
The effectiveness of a face cream cannot be
determined by the cost.”
So why are some creams so expensive?
Beauty companies say it is because of the
cost of ingredients and the research that goes
into creating the creams.
Skincare brand Cosme Decorte, for example, sells the AQ Meliority Intensive Cream
for $1,749 per bottle. A spokesman for Cosme
Decorte says that among the cream’s ingredients is white birch water, which can be collected from tree sap only during a few weeks
in April and May.
A spokesman from La Prairie says that
some of its creams contain colloidal gold,

which is a liquid suspension of pure gold.
This ingredient “enables the minuscule
flecks to dissolve onto the skin, imparting
an unprecedented glow of health and vitality”, says the spokesman.
Dr Lim has also encountered creams that
are made from rare ingredients like stem
cells, sea plankton or caviar.

But she says: “We don’t
know if these ingredients are
more effective than current
standard ingredients found
in less expensive creams.”

Dr Derrick Aw from the National University Hospital (NUH) says that the scientific
processes needed to “prove” the effectiveness and safety of the creams can contribute
to the costs.
The clinical director and senior consultant at the NUH dermatology clinic says that
such processes can include laboratory work
or clinical trials.
Expensive face creams tend to use stateof-the-art technology, or agents discovered
only recently, he says.
A spokesman for Kao Singapore, which
sells the Impress Granmula cream, says the
company took four years of continuous laboratory testing to “perfect” this product.
The dermatologists say that part of the
cost can be due to advertising and marketing
the creams. But they also acknowledge that
expensive creams are, in general, slightly
more effective than cheaper ones. That’s because they may contain ingredients that are
better at holding moisture, or have a higher
concentration of active ingredients.
Nonetheless, there are no conclusive
tests to determine if expensive face creams
are ultimately worth their price, the dermatologists say.

days.
She says: “To me, such creams are value for
money because you’ll have fewer problems to
rectify in the future.
“So you’re actually saving money in the long
run.”
But if you think that Ms Foo had no hesitation
spending such a large amount, think again.
She says that when she first learnt about the
price of Impress Granmula, she was taken aback.
After hearing good things about the cream
from a friend, she was convinced. Now, she’s
happy she took the plunge.
But she says luxe creams may not be for everyone and believes that women should find
something that meets their needs in the price
range they are comfortable with.
“My husband, who doesn’t know how much I
spend on skincare, probably won’t understand
why I buy these products,” says Ms Foo. “But
since I work and spend my own money, I think
there’s nothing wrong with it.”
■ This sidebar was previously published in Her World.
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